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Manuscript Reviewer: Technological Forecasting & Social Change
Manuscript Reviewer: Review of Managerial Science
Manuscript Reviewer: Asia Pacific Journal of Marketing and Logistics
Manuscript Reviewer: Journal of Services Marketing
Manuscript Reviewer: Journal of Business Research
Manuscript Reviewer: Journal of Marketing Theory and Practice
Manuscript Reviewer: Journal of Research in Interactive Marketing
Manuscript Reviewer: Journal of Small Business Management
Manuscript Reviewer: Asia Pacific Journal of Marketing and Logistics
Manuscript Reviewer: Technological Forecasting & Social Change
Manuscript Reviewer: Journal of Small Business Strategy
Manuscript Reviewer: Journal of Research in Interactive Marketing
Manuscript Reviewer: Asia Pacific Journal of Marketing and Logistics
Manuscript Reviewer: Journal of Services Marketing
Manuscript Reviewer: International Journal of Marketing and Sales Education
Book chapter Reviewer: IGI Global publications
Manuscript Reviewer: Journal of Small Business Strategy
Manuscript Reviewer: Marketing Management Association
Manuscript Reviewer: Society for Marketing Advances
Manuscript Reviewer: Journal of Business Research
Manuscript Reviewer: Journal of Services Marketing
Manuscript Reviewer: Journal of Services Marketing
Manuscript Reviewer: International Journal of Marketing and Sales Education
Manuscript Reviewer: Technological Forecasting & Social Change
Manuscript Reviewer: Society for Marketing Advances
Manuscript Reviewer: Journal of Business Research
Manuscript Reviewer: International Journal of Nonprofit and Voluntary
Sector Marketing
Manuscript Reviewer: Journal of Services Marketing
Manuscript Reviewer: Society for Marketing Advances Fall conference
Manuscript Reviewer: MMA Spring 2017 Chicago Conference
Manuscript Reviewer: Southern Management Association Fall
Conference



II.

I11.

2016
2016

2015
2015
2015
2015
2014
2014
2013

2013
2013
2012
2012

2012
2011

2011
2010
2010
2010
2010
2009
2008
2007
2007
2006
2006

Manuscript Reviewer

Manuscript Reviewer:

Sector Marketing

Manuscript Reviewer:
Manuscript Reviewer:
Manuscript Reviewer:
Manuscript Reviewer:
Manuscript Reviewer:
Manuscript Reviewer:
Manuscript Reviewer:

Marketing

Manuscript Reviewer:
Manuscript Reviewer:
Manuscript Reviewer:
Manuscript Reviewer:

: Journal of Business Research- Special Issue
International Journal of Nonprofit and Voluntary

Journal of Services Marketing

Marketing Education Review- Special Issue

Southern Management Association Annual Conference
2015 SMA Educator’s Conference

Journal of Services Marketing

Asia Pacific Journal of Marketing and Logistics
International Journal of Nonprofit and Voluntary Sector

Marketing Education Review- Special Issue

2013 SMA Educator’s Conference, Hilton Head, SC
Marketing Education Review- Special Issue
International Journal of Accounting and

Information Management
Article Editor: Sage Open

Manuscript Reviewer
Marketing

Manuscript Reviewer
Manuscript Reviewer
Manuscript Reviewer

: International Journal of Nonprofit and Voluntary Sector

: 2011 SMA Educator’s Conference, Memphis
: 2011 MMA Educator’s Conference, Chicago
: 2010 SMA Educator’s Conference, Atlanta

Manuscript Reviewer: 2010 MMA Fall Educator’s Conference, Indianapolis
Manuscript Reviewer: Special Issue for Information Technology and Management
Manuscript Reviewer: 2010 MMA Educator’s Conference, Chicago

Manuscript Reviewer:
Manuscript Reviewer:
Manuscript Reviewer:
Manuscript Reviewer:
Manuscript Reviewer:

2008 Behavioral Pricing conference at Drexel University, PA.
AMA Summer Educator’s Conference

Journal of Product Innovation Management

Journal of Product Innovation Management

AMA Summer Educator’s Conference

PROFESSIONAL AFFILIATIONS

Society for Marketing Advances
Beta Gamma Sigma

UNIVERSITY SERVICE

Department-level Committees

Member, 2021, 2022 Marketing Chair Search Committee for the Department of
Marketing.
Member, 2021 RNTT instructor search committee for the Department of
Marketing.

Member, 2021 IMC Enhancement for program prioritization committee for the Department

of Marketing.
Member, Management and Marketing Department Socials Committee, 2008 — 2014



Library Liaison from the Marketing Department, 2008 — present

Member, 2009 Marketing Search Committee for the Department of

Management and Marketing.

Member — 2011 departmental subcommittee for revising the AQ Status requirements
Member, Department level SLO External Validation Committee - ongoing

Member, Department level Marketing SLO committee - ongoing

Member, 2013 Entrepreneurship Search Committee for the Department of
Management and Marketing

Member, 2015 Department of Management and Marketing Promotion, Retention and Tenure
Committee.

Member, 2016 Department of Management and Marketing recruitment Committee.
Faculty class observer, 2014 — present.

College-level Committees

Member, Kent Library Recruitment Committee for two RNTT librarians (2018 —
Invited to the committee by Dean of the Library)

Member, HCB Assurance of Learning Committee, 2011 — 2018

Member, College level International Business Programs Committee, 2009 — 2010
Member, Kent Library Recruitment Committee for two RNTT librarians (2013 —
Invited to the committee by Dean of the Library, Dr. Dave Starrett)

Member, HCB Publication Quality Committee, 2016 — present

Member, HCB Sabbatical Leave Review Committee, 2017

Member, HCB Scholarship Committee, 2017 — 2018

Chair and member, HCBC Handbook revision committee, 2019

Member, College level Promotion and Tenure Committee, 2020-present

Member, College level HCBC Certificate Program Proposal Task Force 2021
Member, College level ACSB Intellectual Contributions Task Force 2021 - present
Member, College level Business Accreditation Committee 2021 — present
Member, Engagement and Societal Impact (E&SI) Steering Committee 2021 — present
Member, “Faculty Success” Committee 2021 — present

University-level Committees

Member, University level Library Periodicals cut committee 2011

Member, University level Human Subjects Review committee 2010 -2012
Member, University level Information Technology Committee 2012 — 2014
Member, University level Academic Advising Committee, 2014-2016
Member, Catapult Gallery Committee, 2015 — 2016

Member, University level Promotion and Tenure Committee, 2016-2021

Advisor, International Business Club, 2009 - 2016

Advisor, SEMO Bowling Club 2009 - 2011

Department representative, Show Me Day
2008,2009,2010,2011.2012,2013,2014,2015,2016,2017, 2018,2019,2020 (Virtual), 2021
(Virtual)

Department representative, HCB Open House, Fall 2011, Spring 2012

Department representative, Southeast Missouri Regional College Fair, 2012



Iv.

International Business Club representative, 2012 HCB Welcome Back Picnic
Representative - International Business Club, SEMO Welcome Back Picnic, 2010, 2011,
Presenter, Thrive in 5! — Presentation of Promotion, Tenure and Merit Pay, New Faculty
Orientation

PROFESSIONAL SERVICE

Secretary — Society for Marketing Advances, 2019 -present

Track Chair (Product and Brand Management): West Palm Beach, FL: Society for Marketing
Advances Annual Conference, Fall 2018.

Editorial Board Member, International Journal of Marketing and Sales Education (discontinued)
Track Chair (Product and Brand Management): Louisville, KY: Society for Marketing
Advances Annual Conference, Fall 2017.

Track Chair (Pricing): Atlanta, Ga: Society for Marketing Advances Annual Conference, Fall
2016.

Session Chair, Product and Brand Management Track, Society for Marketing Advances Annual
Conference, Fall 2018.

Special Session Panelist — Aligning marketing education with marketing practice: Focus on
technology in the classroom: 2015 SMA Fall Conference, San Antonio, TX.

Special Session Panelist - The Growing Hispanic Market: Implications for

Sales and Sales Strategies: 2013 SMA Fall Conference, Hilton Head, SC

Special Session Panelist - Challenges and Opportunities for Marketing Practice and Marketing
Education: Focus on Technology: 2013 SMA Fall Conference, Hilton Head, SC

Special Session Panelist -Technology Challenges and Opportunities for Marketing Practice and
Marketing Education: 2013 MMA Spring Conference, Chicago

Track Chair — Technology in Marketing: 2013 MMA Spring Conference, Chicago

Session Chair: 2010 MMA Fall Conference, Indianapolis.

Session Chair: 2010 SMA Fall Conference, Atlanta.

External PhD Thesis Examiner: S.Sudha (2011), “A Study on Growth Prospects of

Industrial Servo Stabilizer Manufactures in India- with reference to SSI Units,” Vinayaka
Missions University, Salem, India

Judge: 2011 Judge for Missouri DECA District Competition for High Schools.

Judge: 2012 Judge for Missouri DECA District Competition for High Schools.

Judge: 2013 Judge for FBLA District Competition.

Judge: 2014 Judge for FBLA District Competition.

Judge: 2016 Judge for FBLA District Competition.

Judge: 2017 Judge for FBLA District Competition.

Volunteer host: 2011, 2012 Tri-State AMP ADDY Awards judging

Coach: Coached several HCB students for 2011/2012/2016/2017 regional and national DECA
Competitions

Coach: Coached several HCB students for 2017 National Sales Pitch Competition, Kennesaw
State University, Ga.

MBA Applied Research Projects Supervised

Juvernando Ramirez, Fall 2009
Danesi Dokpesi, Fall 2009



Yuko Fukui, Spring 2010
Angela M. Herzog Summer 2010
Lee Montgomery Fall 2010
Sumit Dhankar, Summer 2011
Beth Crum, Fall 2011

Justin Lane, Spring 2012

Wai Yan Lwin, Fall 2012
Nishant Bharadwaj, Fall 2012
David Morris, Fall 2012
Emily Porter, Spring 2013
Varian Chin, Spring 2014
Lichao Sun, Fall 2014

Ryan Moshtagh, Spring 2015
James Gieselmann Fall 2020

VI.  Undergraduate Honors Project Supervised

MK449-01 2017 Fall: Cameron Horn
MK443-01 2018 Fall: Kayla Miller
MK341-01 2018 Fall: Kristen Hanser
MK341-01 Spring 2020: Haley Mierzejewski
MK555-740 Spring 2021: Jaedyn Weimer
MK342-01 2021 Fall Hien Minh Ngo
MK555-740 Spring 2022 Hien Minh Ngo
MK555-740 Spring 2022 Mackenzie Gerling
MK449-01 Spring 2022 Mackenzie Gerling

VII. UNDERGRADUATE ADVISING

Fall 2008 — 10 students

Spring 2009 — 12 students

Fall 2009 — International student advisor — 24 students
Spring 2010 — International student advisor — 15 students
Fall 2010 — International student co-advisor — 23 students
Spring 2011 — International student co-advisor — 19 students
Fall 2011 — International student co-advisor — 19 students
Spring 2012 — 13 students

Summer 2012 — 16 students

Fall 2012 — 13 students

Spring 2013 — 12 students

Summer 2013 — 14 students

Fall 2013 — 13 students

Spring 2014 — 12 students

Fall 2014 — 19 students

Spring 2015 — 22 students

Summer 2015 — 23 students



Fall 2015 — 22 students
Spring 2016 — 21 students
Summer 2016 — 22 students
Fall 2016 — 24 students
Spring 2017 — 22 students
Summer 2017 — 19 students
Fall 2017 — 21 students
Spring 2018 — 20 students
Summer 2018 — 30 students
Fall 2018 — 38 students
Spring 2019 — 35 students

Fall 2019 — 32 students
Spring 2020— 26 students
Summer 2020 — 35 students
Fall 2020 — 26 students
Spring 2021 — 31 students
Fall 2021 — 26 students
Spring 2022 — 30 students

VIII. HONORS AND AWARDS
Got mentioned in the graduate survey as one of the professors with high impact for two
consecutive years.

2021

2021

2021
2021
2020
2020
2020
2019
2018
2018

2018
2017
2017
2017

2017
2017

Was awarded a grant of $3250.00 by the Grants and Research Funding

Committee (GRFC), Southeast Missouri State University for a research proposal:

“An experimental study on impact of Micro-influencers on social media

engagement.”

Was awarded the Douglas C. Greene Innovation and Entrepreneurship

Fellowship ($2000), Southeast Missouri State University for a research proposal to

study family business dynamics.

2021 Silver ADDY award (1) was won by the Fall 2021 students of MK443

2021 Bronze ADDY award (2) was won by the Fall 2021 students of MK443

2020 Gold AA (2) award was won by Fall 2020 students of MK443

2020 Silver ADDY award (4) was won by the Fall 2020 students of MK443

2020 Bronze ADDY award (5) was won by the Fall 2020 students of MK443

2019 Bronze ADDY award (3) was won by the Fall 2019 students of MK443

2018 Gold ADDY award was won by Fall 2018 students of MK443

2018 Silver ADDY award (3) was won by the Fall 2018 of MK449 and Spring
2018 students of MK 443

2018 Bronze ADDY award (3) was won by the Fall 2018 and Spring 2018
students of MK449 and Fall 2018 students of MK443

2017 Gold ADDY award (Best of Show) was won by a Spring 2017 student of

MK342

2017 Silver ADDY award (2) was won by the Fall 2017 students of MK443

2017 Bronze ADDY award (1) was won by the Spring 2017 students of MK342

2017 Bronze ADDY award (1) was won by the Spring 2017 students of MK449

Best Paper in Ethics Track, SMA Annual conference, Louisville, KY



2016 2016 Silver ADDY award (4) was won by the Fall 2015 students of MK443
2016 2016 Silver ADDY award (4) was won by the Fall 2015 students of MK443
2016 2016 Silver ADDY award (4) was won by the Fall 2015 students of MK443
2015 Distinguished Research Award Winner - International Academy for
Case Studies
2015 2015 Silver ADDY award (4) was won by the Fall 2015 students of MK443
2015 2015 Bronze ADDY award (3) was won by the Fall 2015 students of MK443
2014 2014 Gold ADDY award (3) was won by the Fall 2014 students of MK343 and
Spring 2014 MK342.
2014 2014 Silver ADDY award (6) was won by the Fall 2014 students of MK343
2014 2014 Bronze ADDY award (6) was won by the Fall 2014 students of MK343
And Spring MK342.
2013 2013 Gold ADDY award was won by the Fall 2013 students of MK343
for the ‘St. Louis Cardinals Fan Poster’ assignment.
2013 2013 Gold ADDY award was won by the Fall 2013 students of MK343
for the ‘St. Louis Cardinals Fan video’ assignment.
2013 2013 Gold ADDY award was won by the Fall 2013 collaborating
students of MK343/ Brett Crowe for the ‘Elite Travels’ TV spot.
2013 2013 Silver ADDY award was won by the Fall 2013 collaborating
students of MK343/ AR417 for the ‘Elite Travels’ campaign.
2013 2013 Silver ADDY award was won by the Fall 2013 collaborating
students of MK343/ AR417 for the ‘Elite Travels’ campaign.
2013 2013 Silver ADDY award was won by the Fall 2013 students of MK344
for the ‘Café Chez Vous’ business concept.
2013 2013 Silver ADDY award was won by the Fall 2013 collaborating
students of MK343/ AR417 for the ‘Midcom Technologies’ campaign.
2013 2013 Bronze ADDY award was won by the Fall 2013 students of MK343
for the ‘St. Louis Cardinals Fan Poster’ assignment.
2013 2013 Bronze ADDY award was won by the Fall 2013 collaborating
students of MK343/ AR417 for the ‘Midcom Technologies’ campaign.
2013 2013 Bronze ADDY award was won by the Fall 2013 collaborating
students of MK343/ AR417 for the ‘Midcom Technologies’ campaign.
2013 2013 Bronze ADDY award was won by the Fall 2013 collaborating
students of MK343/ AR417 for the ‘Midcom Technologies’ campaign.
2013 2013 Bronze ADDY award was won by the Fall 2013 collaborating
students of MK343/ AR417 for the ‘Elite Travels’ campaign.
2013 2013 Bronze ADDY award was won by the Spring 2013 students of
MK449 for the ‘Cape Art Council’ marketing project.
2013 Was awarded a grant of $2600.00 by the Grants and Research Funding
Committee (GRFC), Southeast Missouri State University for a research proposal:
“Small Scale Manufacturing in India: An Evaluation of Critical Supply Chain
Management Issues.”
2013 2013 MMA Spring Conference: Best Paper in the Track award
2012 Copper Dome Faculty Fellow for Excellence in Research, 2012-2014.
2012 2012 Gold ADDY award was won by the Spring 2012 collaborating students of
MK343/ AR408 for the ‘Discovery Playhouse’ campaign.



2012 2012 Silver ADDY (1) award was won by the Fall 2012 collaborating students of
MK443/ AR416 for the ‘Timeless Tributes’ campaign.

2012 2012 Bronze ADDY (3) awards was won by the Fall 2012 collaborating students of
MK443/ AR416 for the ‘Timeless Tributes’ campaign.

2012 2012 Silver ADDY (3) awards was won by the Spring 2012 collaborating students
of MK343/ AR408 for the ‘Discovery Playhouse’ campaign.

2012 2012 Bronze ADDY (5) awards was won by the Spring 2012 collaborating students
of MK343/ AR408 for the ‘Discovery Playhouse’ campaign.

2011 2011 Bronze ADDY award was won by the Spring 2011 collaborating students of
MK343/ GM320 for the ‘Glenn House’ campaign.

2011 2011 Bronze ADDY award was won by the Fall 2011 students of MK343 for the
‘Mazda 5’ campaign.

2011 2011 Gold ADDY (Best of Show) won by the Fall 2011 collaborating students of
MK343/ AR 417 for the ‘Around Town’ campaign.

2011 Coached a contingent of Fall 2010/ Spring 2011 DECA students who won several
business case study competitions in regional as well as National DECA meetings.

2010 2010 Bronze ADDY award was won by the Fall 2010 collaborating
students of MK343/ GM282 for the ‘Fort D’ poster campaign.

2009 Was awarded a grant of $2085.00 by the Grants and Research Funding
Committee (GRFC), Southeast Missouri State University for a research
proposal: “Blessings from Service Personnel: The ‘Blessed’” way to Customer
Satisfaction?

IX. CONSULTATION

A.

Fort D — Cape Girardeau, MO (January 2010 onwards (Pro-bono)

The Back Door Gallery — Craig Thomas, Cape Girardeau, MO (Pro-bono)
Rose Bed Inn — Chef James (Pro-bono)

Gyro King (closed) — Suleiman Holak (Pro-bono)

WORKING PAPERS AND UNDER REVIEW
Discipline Based Research

Susan Myers, Holly Syrdal, Raj Mahto, and Sandipan Sen, “Social Religion: A Cross-
platform Examination of the Impact of Religious Influencer Message Cues on
Engagement — the Christian context,” - under review, Technological Forecasting &
Social Change.

Susan Myers, Sandipan Sen, Holly Syrdal, Marla Stafford, and Parker Woodroof, “How
Micro-influencers Produce Big Results on Instagram: An Examination of Drivers of
Engagement,” — manuscript under final stage of preparation for journal submission.

Susan Myers, Sandipan Sen, Holly Syrdal and Parker Woodroof, “ Micro-Influencers and
Instagram Engagement: Understanding Language Cues in Organic, Branded, and



Affiliate Messages,” R&R —International Journal of Advertising, special issue. (Round
2)

Tran P. Trang, Sandipan Sen, and Eric Van Steenburg, "This Ad’s for You: How
Personalized SNS Advertisements Affect the Consumer-Brand Relationship",
Conditional Acceptance — Journal of Consumer Marketing

Feisal Murshed, Zixia (Summer) Cao, Katrina Savitskie, and Sandipan Sen, “Ethical
CSR, Interactional Justice, Organizational Identification, and Job Satisfaction: A
Mediated Moderation Model,” Conditional Acceptance - Social Justice Research

Easter, Beth, Sandipan Sen, Sampath Ranganathan and Judy Wiles, “The Impact of
Geographical Identity on Brand Associations in Intercollegiate Football and Basketball,” -
Manuscript under preparation for journal submission

Sandipan Sen, Jorge E. Fresneda, and Sampath Kumar, “Tradition vs. Modernity: A
comparative study of 'Ryokans' and Western-styled Luxury Hotels in Japan" - Manuscript
under preparation for journal submission

Sandipan Sen, Katrina Savitskie, and Raj V. Mahto, “Untitled India-centric SCM project/
papers’ —

We received $2500 grant from Savannah State University and engaged a MR firm to collect
100 SSI sample data from Eastern India. We are yet to analyze the dataset. I further
received a grant of $2600 from GRFC for collecting more data from Western India in this
stream of research. That data has been collected and pending analysis.

B. Learning and Pedagogical Research

Sen, Sandipan, Richard Rocco and Louise Bodenheimer, “Implementing Experiential
Learning through Inter-disciplinary Collaboration,” Manuscript under preparation for
journal submission

ACADEMIC AND PROFESSIONAL CONFERENCES, WORKSHOPS ETC.

2021 Undergoing training at trailhead.salesforce.com — completed 13 badges, 2 trails as of Aug 2021.

2020 Training session on Canvas LMS

2020 SMA Virtual Digital Marketing Research Workshop

2015 QM Cohort 6b group -Quality Matters Certified — Moodle LMS.

2012 Let’s Get Started: Introduction to Moodle (Afternoon Session), Sept 18, 2012

2012  AACSB 2012 June Applied Assessment Seminar, Tampa, Florida June 13-14, 2012

2010 Attended workshop on “Degree Works for Faculty Advisors™ at the Registrar’s office, September,
10, 2010.

2009 Attended “Introduction to OIS Applications,” a Technology Serving Institute sponsored
by University’s Center for Scholarship in Teaching and Learning, January 12, 2009

2008 Attended “Business, Research, and Intellectual Development Seminar” (BRAINS)
sponsored by University’s Center for Economic and Business Research and School of
Graduate Studies in Business, November 05, 2008.



2008

2008

2008

Attended “Business, Research, and Intellectual Development Seminar” (BRAINS)
sponsored by University’s Center for Economic and Business Research and School of
Graduate Studies in Business, October 01, 2008.

Attended “Business, Research, and Intellectual Development Seminar” (BRAINS)
sponsored by University’s Center for Economic and Business Research and School of
Graduate Studies in Business, September 03, 2008.

Attended the 2008 Teaching Enhancement Workshop sponsored by University’s Center
for Scholarship in Teaching and Learning, August 11 - 15, 2008.

COURSES TAUGHT

Advertising and Sales Promotion (University of Memphis, Southeast Missouri State
University — MK343)

Business Statistics (University of Memphis)

E-Commerce Marketing (University of Tennessee at Martin)

Marketing Management (University of Tennessee at Martin, Southeast Missouri State
University -MK449)

International Marketing (University of Tennessee at Martin, Southeast Missouri State
University — MK560)

Marketing and Society (University of Tennessee at Martin)

Principles of Marketing (Southeast Missouri State University — MK301)

Consumer Behavior (Southeast Missouri State University — MK344)

Digital Marketing/ Internet Marketing (Southeast Missouri State University — MKS555)
Professional Selling (Southeast Missouri State University — MK342)

Digital and Integrated Marketing Communications Practicum (Southeast Missouri State
University — MK443)

Public Relations (Southeast Missouri State University — MK341)

STUDENT EVALUATIONS

University of Memphis

COURSE SEMESTER AVERAGE DEPARTMENT | COLLEGE

EVALUATION AVERAGE AVERAGE

Adpvertising and Sales Promotion Spring, 2006 1.87/5 1.81/5 1.81/5
(MKTG 3140-001)
Adpvertising and Sales Promotion Fall, 2005 1.40/5 1.74/5 1.84/5
(MKTG 3140-001)
Advertising and Sales Promotion Spring, 2005 2.40/5 1.72/5 1.85/5
(MKTG 3140-001)
Business Statistics (ISDS 2710-105) Fall, 2006 1.77/5 1.68/5 1.86/5
Business Statistics (ISDS 2710-101) | Summer, 2005 1.91/5 1.88/5 1.82/5

(1= most effective to 5 = least effective).




Southeast Missouri State University

Term and Course

Progress on Relevant
Objectives — Adjusted
Score

Excellent Teacher Score

Excellent Course
Adjusted Score

Fall 2008 47 (Similar, Middle 40%) 52 (Similar, Middle 40%) 52 (Similar, Middle 40%)
MK344-01

Fall 2008 48 (Similar, Middle 40%) 51 (Similar, Middle 40%) 47 (Similar, Middle 40%)
MK344-02

Fall 2008 38 (Lower, Next 20%) 47 (Similar, Middle 40%) 49 (Similar, Middle 40%)
MK449-70

Spring 2009 59 (Higher, Next 20%) 56 (Higher, Next 20%) 59 (Higher, Next 20%)
MK449-70

Spring 2009 58 (Higher, Next 20%) 57 (Higher, Next 20%) 58 (Higher, Next 20%)
MK344-01

Spring 2009 48 (Similar, Middle 40%) 52 (Similar, Middle 40%) 52 (Similar, Middle 40%)
MK343-01

Summer 2009 NA** NA NA
MKS555-740

online

Fall 2009 51 (Similar, Middle 40%) 45 (Similar, Middle 40%) 43 (Lower, Next 20%)
MK449-70

Fall 2009 48 (Similar, Middle 40%) 49 (Similar, Middle 40%) 50 (Similar, Middle 40%)
MK343-01

Fall 2009 63 (Much Higher, Highest 56 (Higher, Next 20%) 64 (Much Higher, Highest
MKS555-740 10%) 10%)

online

Spring 2010 46 (Similar, Middle 40%) 46 (Similar, Middle 40%) 43 (Lower, Next 20%)
MK343-01

Spring 2010 47 (Similar, Middle 40%) 52 (Similar, Middle 40%) 49 (Similar, Middle 40%)
MK344-01

Spring 2010 54 (Similar, Middle 40%) 53 (Similar, Middle 40%) 51(Similar, Middle 40%)
MK449-70

Summer 2010 43 (Lower, Next 20%) 54 (Similar, Middle 40%) 50 (Similar, Middle 40%)
MK555-740

online

Summer 2010 48 (Similar, Middle 40%) 45 (Similar, Middle 40%) 42 (Lower, Next 20%)
MKS560-740

online

Fall 2010 51 (Similar, Middle 40%) 50 (Similar, Middle 40%) 53 (Similar, Middle 40%)
MK343-01

Fall 2010 59 (Higher, Next 20%) 48 (Similar, Middle 40%) 55 (Similar, Middle 40%)
MK449-70

Fall 2010 49 (Similar, Middle 40%) 50 (Similar, Middle 40%) 51 (Similar, Middle 40%)
MK342-01

Spring 2011 55 (Similar, Middle 40%) 52 (Similar, Middle 40%) 52 (Similar, Middle 40%)
MK343-01

Spring 2011 44 (Lower, Next 20%) 9 (Lower, Next 20%) 40 (Lower, Next 20%)
MK555-740

online

Spring 2011 56 (Higher, Next 20%) 52 (Similar, Middle 40%) 53 (Similar, Middle 40%)
MK344-01

Summer 2011 37 (Much Lower, Lowest 29 (Much Lower, Lowest 37 (Much Lower, Lowest
MK301-741 10%) 10%) 10%)




online

Summer 2011
MK555-740
online

52 (Similar, Middle 40%)

44 (Lower, Next 20%)

50 (Similar, Middle 40%)

Fall 2011
MK343-01

52 (Similar, Middle 40%)

46 (Similar, Middle 40%)

48 (Similar, Middle 40%)

Fall 2011
MK342-01

59 (Higher, Next 20%)

54 (Similar, Middle 40%)

54 (Similar, Middle 40%)

Fall 2011
MK449-70

46 (Similar, Middle 40%)

49 (Similar, Middle 40%)

46 (Similar, Middle 40%)

Spring 2012
MK301-
741(Winter
Intersession)

53 (Similar, Middle 40%)

49 (Similar, Middle 40%)

48 (Similar, Middle 40%)

Spring 2012
MK449-00

57 (Higher, Next 20%)

57 (Higher, Next 20%)

59 (Higher, Next 20%)

Spring 2012
MK343-01

49 (Similar, Middle 40%)

44 (Lower, Next 20%)

40 (Similar, Next 20%)

Spring 2012
MK555-740
online

47 (Similar, Middle 40%)

49 (Similar, Middle 40%)

51 (Similar, Middle 40%)

Summer 2012
MKS555-740
online

70 (Much Higher, Highest
10%)

61 (Higher, Next 20%)

72 (Much Higher, Highest
10%)

Fall 2012
MK443-01

57 (Higher, Next 20%)

52 (Similar, Middle 40%)

50 (Similar, Middle 40%)

Fall 2012
MK344-01

51(Similar, Middle 40%)

47 (Similar, Middle 40%)

49 (Similar, Middle 40%)

Fall 2012
MK449-70

55(Similar, Middle 40%)

51(Similar, Middle 40%)

47(Similar, Middle 40%)

Spring 2013
MK555-740
online

50(Similar, Middle 40%)

49(Similar, Middle 40%)

50(Similar, Middle 40%)

Spring 2013
MK342

47(Similar, Middle 40%)

45(Similar, Middle 40%)

43(Lower, Next 20%)

Spring 2013
MK449

56(Higher, Next 20%)

56(Higher, Next 20%)

53(Similar, Middle 40%)

Summer 2013
MK555-740
online

26(Much Lower, Lowest
10%)

31(Much Lower, Lowest
10%)

32(Much Lower, Lowest
10%)

Summer 2013
MK301-742
online

44(Lower, Next 20%)

38(Lower, Next 20%)

37(Much Lower, Lowest
10%)

Fall 2013
MK443

52 (Similar, Middle 40%)

47 (Similar, Middle 40%)

48 (Similar, Middle 40%)

Fall 2013
MK449

54 (Similar, Middle 40%)

46 (Similar, Middle 40%)

47 (Similar, Middle 40%)

Fall 2013
MK344

54(Similar, Middle 40%)

54(Similar, Middle 40%)

55 (Similar, Middle 40%)

Spring 2014
MKS555 online

45(Similar, Middle 40%)

39 (Lower, Next 20%)

42 (Lower, Next 20%)

Spring 2014
MK342

53 (Similar, Middle 40%)

52 (Similar, Middle 40%)

48 (Similar, Middle 40%)

Spring 2014
MK449

50 (Similar, Middle 40%)

47(Similar, Middle 40%)

46 (Similar, Middle 40%)




Summer 2014 55 (Similar, Middle 40%) 49 (Similar, Middle 40%) 49 (Similar, Middle 40%)
MK301 online

Summer 2014 54 (Similar, Middle 40%) 51(Similar, Middle 40%) 54 (Similar, Middle 40%)
MKS555-740

online

Fall 2014 56 (Higher, Next 20%) 52 (Similar, Middle 40%) 51 (Similar, Middle 40%)
MK344

Fall 2014 41(Lower, Next 20%) 43 (Lower, Next 20%) 45 (Lower, Next 20%)
MK443

Fall 2014 48 (Similar, Middle 40%) 47 (Similar, Middle 40%) 47 (Similar, Middle 40%)
MK449

Spring 2015 40 (Lower, Next 20%) 42 (Lower, Next 20%) 48 (Similar, Middle 40%)
MKS555 online

Spring 2015 53 (Similar, Middle 40%) 52 (Similar, Middle 40%) 48 (Similar, Middle 40%)
MK449

Spring 2015 56 (Higher, Next 20%) 47 (Similar, Middle 40%) 48 (Similar, Middle 40%)
MK342

Summer 2015 47(Similar, Middle 40%) 35 ((Much Lower, Lowest 34 (Much Lower, Lowest
MK301 online 10%) 10%)

Summer 2015 36 (Much Lower, Lowest 40 (Lower, Next 20%) 40 (Lower, Next 20%)
MKS555 online 10%)

Fall 2015 56 (Higher, Next 20%) 52 (Similar, Middle 40%) 51 (Similar, Middle 40%)
MK344

Fall 2015 41(Lower, Next 20%) 43 (Lower, Next 20%) 45 (Lower, Next 20%)
MK443

Fall 2015 42 (Lower, Next 20%) 33 34 (Much Lower, Lowest 36 (Much Lower, Lowest
MK449 (online) 10%) 10%)

Spring 2016 59 (Higher, Next 20%) 43 (Lower, Next 20%) 52 (Similar, Middle 40%)
MKS555 online

Spring 2016 55 (Similar, Middle 40%) 54 (Similar, Middle 40%) 56 (Higher, Next 20%)
MK443

Spring 2016 59 (Higher, Next 20%) 49 (Similar, Middle 40%) 52 (Similar, Middle 40%)
MK342

Summer 2016 37(Much Lower, Lowest 36 ((Much Lower, Lowest 33 (Much Lower, Lowest
MK301 online 10%) 10%) 10%)

Summer 2016 14 (Much Lower, Lowest 25 (Much Lower, Lowest 13 (Much Lower, Lowest
MKS555 online 10%) 10%) 10%)

Fall 2016 41 (Lower, Next 20%) 43 (Lower, Next 20%) 37 (Much Lower, Lowest
MK443 10%)

Fall 2016 49 (Similar, Middle 40%) 51 (Similar, Middle 40%) 46 (Similar, Middle 40%)
MK344

Fall 2016 49 (Similar, Middle 40%) 46 (Similar, Middle 40%) 36 (Much Lower, Lowest
MK449 10%)

Spring 2017 37 (Much Lower, Lowest 33 (Much Lower, Lowest 44 (Lower, Next 20%)
MK555 online 10%) 10%)

Spring 2017 60 (Higher, Next 20%) 56 (Higher, Next 20%) 53 (Similar, Middle 40%)
MK342

Spring 2017 61 (Higher, Next 20%) 44 (Lower, Next 20%) 49 (Similar, Middle 40%)
MK449

Summer 2017 50 (Similar, Middle 40%) 50 (Similar, Middle 40%) 50 (Similar, Middle 40%)

MKS555 online




Smart Evals Scores

Course/ Sem Effective Effective Subject Effective Timely Effective Increased

Content Exams/ Understanding Communicator | Feedback Instruction Knowledge
Assignments

MK342 45 4.7 4.8 4.7 49 42 4.7

Fall 2017

MK443 43 42 42 4.6 4.1 42 42

Fall 2017

MK449 42 3.9 4.1 45 3.7 3.8 4.0

Fall 2017

MK301 43 4.5 44 4.1 3.7 42 4.1

Spring 2018

MK449 4.7 4.6 4.6 4.7 4.6 4.8 4.7

Spring 2018

MKS555 42 4.7 42 42 34 42 4.0

Spr. 2018

Online

MK301 44 4.5 4.6 4.6 4.6 4.6 44

Sum. 2018

Online

MK443 4.08 442 45 433 442 45 433

Fall 2018

MK341 3.58 3.84 3.79 342 342 3.58 3.79

Fall. 2018

MKS555 online | 4.9 4.8 49 44 3.7 44 49

Spr. 2018

MK341 3.7 3.6 35 35 34 3.7 35

Spr. 2018

MK342 43 42 3.9 34 42 3.6 3.9

Spr. 2018

MK443 44 43 45 43 3.7 4 43

FALL. 2019

MK341 online | 4 45 43 3.8 3 34 42

F2019

MK341 3.6 3.8 3.8 35 32 35 3.9

Fall 2019

MKS555 online | 4.3 4.5 45 45 4.4 43 4.7

Spr. 2020

MK 341 4.6 44 44 4.6 44 4.6 4.6

Spr. 2020

MK 344 4.0 43 4.1 4.0 4.0 43 43

Spr. 2020

MK344 online | 4.4 4.6 4.7 4.7 4.4 4.7 4.7

Spr. 2020

MKS555 online | 4.7 4.7 4.7 4.7 43 4.6 44

Su 2020

MK341 online | 4.4 4.6 44 44 44 44 44

Su 2020

MK341 online | 3.6 4.0 39 3.0 4.1 4.0 3.6

Fall 2020

MK443 online | 4.4 4.6 42 42 42 44 44

Fall 2020

MK341 online | 4.3 4.7 43 3.6 34 39 4.1

Fall 2020

MK 449 47 4.8 4.8 4.8 4.8 4.8 47

online

Spr. 2021

MK341 online | 4.1 4.1 4.1 3.6 44 39 42

Spr. 2021

MKS555 online | 4.6 4.6 43 4.1 43 43 4.1

Spr. 2021

MK341 online | 4.7 4.6 4.7 4.6 4.6 49 4.7

Fall 2021

MK443 45 4.5 45 42 49 44 45

Fall 2021

MK 449 4.6 4.9 49 4.8 4.8 4.8 49




Spr. 2022

MK341 online | 4.4 4.0 42 44 4.0 4.0 44
Spr. 2022

MKS5S55 online | 5 5 5 5 4.1 4.6 4.1
Spr. 2022

MK341 online | 4.5 4.7 4.8 4.5 45 42 4.5
Su 2022

MKS555 online | 4.5 43 4.5 4.5 43 43 4.5
Su.. 2022

BUSINESS EXPERIENCE

Search Consultant (Media and Entertainment Sector), Consindia HR Services Pvt. Ltd,
Mumbai, India.
February 2003- August 2003.

Consindia HR Services are a People Management firm, focused on:

e Identifying, assessing, counseling, acquiring and measuring talents, skills and
knowledge in relation to the business roles and responsibilities

e Realigning, augmenting and leveraging Human Capital and Processes to increase the
economic value of businesses.

Job Profile:

e Identify and generate a talent pool for placement in Media firms

e Conduct talent search for existing non-media clients and also new media clients
e Business development —Prasad EFX, 20th Century Fox

Product Manager/ Creative Director, Docasia.com Pvt. Ltd. (Publicis Ambience
India / Ambience D’Arcy Healthcare and Interactive Division), Mumbai, India.
July 2001 — February 2003.
Ambience Publicis (formerly Ambience D'Arcy India) is now a part of Publicis
Worldwide, the flagship network of the Publicis Groupe S.A. Publicis Worldwide is
the fifth largest agency network globally, and has two agencies in India, Ambience
Publicis and Publicis India.

Job Profile:

e Complete site management and web analytics since the day of launch of
www.docasia.com, agency’s healthcare marketing and advertising initiative

e Newsletter campaign strategy planning and content design.

e Creative director for brand exposure modules of brands like Disprin, Colsprin, Caverta,
Rofibax, Riconia, Gelora etc.and site enhancement plug-ons.

e Business development —-Wockhardt , Eyetech Industries —Topcon Brand, Siemens,
Kodak, Precision Electronics, Hyatt Group, HDFC Mutual Fund, SSJ Enterprises, P&G
—“Vicks”, “Whisper”.

e Client servicing- serviced clients like Wockhardt — Winofit, Methycobal, Novartis —
Sandocal Plus, Hyatt International ( Hyatt Regencies Kolkata & Mumbai for their
Multimedia sales campaigns), Airtel (Corporate sales CD), Western Union Money
Transfer.



¢ Backend data management for Western Union Money Transfer, designing their loyalty
programs.

e C(Creative consultant for Ambience Interactive.

e Multimedia presentations: Digital Invites for Western Union Money Transfer; Audi India
launch; Hyatt International press-kit; P&G Whisper; HDFC ATMF Launch; P&G
‘Whisper” & “Head & Shoulder” motivational presentations for sales team; P&G —
“Vicks India — 25 years anniversary” sales presentation.

Marketing Consultant, Halston Software Solutions Pvt. Ltd., Mumbai, India.
February 2001 — June 2001.

Halston Software Solutions was a family-owned start-up and provided software
solutions to some clients in China, USA and also to some bigger software
companies.

Job Profile:

Designed, copy written the first ever company brochure

Re-vamped the existing company site

Client servicing

Public relations and promotional tool development for the start-up firm.
Business development

Company administration and human resource management — managed a team of 12
employees.

COMMUNITY SERVICE

Member — Cape Noon Optimist’s Club, 2008 -2012
2011 Sponsor for Cape Optimist Chili Day
Coached a kindergarten team at the 2009-2010 CAYSA soccer league.
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